
MORE THAN A 
MAKEOVER

HOW TO MAKE YOUR WEBSITE VISIBLE, 
VALUABLE AND TRUSTED
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OBSOLETE?
DoES my business 
still need a 
website in 2026?
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Social media builds awareness.
Websites build businesses.
Social Media can 

• Build Brand
• Customer Engagement 
• Send traffic to your website
• User generated content
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Social media is rented attention.
A website is owned infrastructure.
Websites can 
• Professional Credibility
• Content Authority
• SEO and AI Visibility
• Converting Visitors
• Complex Information
• Ownership
• Analytics
• Long-Term Value
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Why Keeping 
Your Website 
Updated 
Matters – WHY?

5



• First Impressions
• Current Brand
• Builds trust and professionalism
• Search engine visibility
• Customer engagement
• Faster and more securely

A regularly updated website attracts 
more customers, ranks better on Google, 
and protects your business online.

6



TIMINGS
When Should an 
SME Consider 
Redevelopment?

7



TRIGGER POINTS
• Website is 3–5 years old

• Poor performance

• Conversion rates are low

• Difficult to update internally

• No longer reflects the business direction

• You’ve outgrown your platform

A website alone cannot make a business 
successful — it needs active promotion and 
marketing to attract visitors and turn them 
into customers.
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CONVINCED?
HOW to Redevelop 
Your Website?
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START WITH ASSETS 
• Domain Name

• Hosting Access

• Backend Access

• Emails

Simple Rule of Thumb
If it’s critical to your 
business — you should 
own it and have 
access to it.
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Strategy First
Be very clear about what you expect from the website?
What is the goal?

Who is the audience?
If you don’t know who your website is for, it can’t work 
effectively.

What action do you want users to take?
If the action isn’t clear, users won’t take it. Your website 
should remove friction between interest and action.
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Content
Messaging clarity

SEO
SEO isn’t just technical—it’s about writing content that answers user queries

Products or services
Make sure your content reflects the business

Real customer pain points
Answer those questions

Maintenance and Updates
How are you going to keep the site fresh and updated?
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Technical Considerations 
YOU Should Care About
• Speed → conversions & SEO
• Security → trust & compliance
• Hosting quality → uptime & reliability
• Accessibility → legal risk & inclusivity
• SEO foundations → discoverability
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Key Questions 
Before Starting a 
Website Project
• How much help do you need?

• What is included in the cost?

• What will I need to provide?

• How will SEO be handled?

• What support is available after launch?

• Who owns the website?
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BE VISIBLE - SEO
Increase Visibility
Win Credibility
Drive Traffic
Outperform Competitors

15



Optimising for AI 
and Search ENGINE 
VISIBILITY

The future of search is AI-driven:

• Structure content clearly

• Answer real user questions

• Use structured data

• Keep content helpful and human

• Ensure fast and accessible performance
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BE COMPLIANT
UK Website Compliance 
What You Need to Know 
(2026)

17



COMPLIANCE
Why Website Compliance Matters?

• Legal obligations under UK law

• Protects users and builds trust

• Avoids fines, legal disputes & reputation damage
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BE SECURE
“SECURITY ISN’t A DIRTY WORD 
BLACKADDER … CREVICE IS A DIRTY 
WORD”
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SECURITY
What to Consider for Website 
Security in a Rebuild

• Platform and Infrastructure
• Access and user permissions
• Updates
• SSL and compliance
• Backups and Recovery
• Monitoring
• People and processes
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Maintenance protects 
revenue, not just aesthetics.
• Security updates and software changes = Security risks and downtime

• Broken forms  = lost leads

• Performance & UX degradation over time = Customers choosing competitors with better UX

• Search engines reward freshness and speed = Reduced Google ranking
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HOW TO MAINTAIN A 
WEBISTE
• Updates

• Content

• SEO improvements

• Analytics review

• Security checks

Small regular spend > big emergency spend
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COST
HOW MUCH SHOULD THIS 
ALL COST ME?
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How long is the proverbial 
piece of strIng?
• Small brochure website – 8 pages £1500

• Complex SME business website - £2500 - £3000

• E-commerce - £3000 - £5000 

• Complex functionality booking, payments, membership > £5K

Article online at PepperStreet
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Measuring ROI: 
How a Website Pays for 
Itself
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Make it tangible
MEASURE.LEARN.IMPROVE

• Lead tracking
• Conversion improvements
• Reduced admin time
• Fewer customer support queries
• Better quality enquiries
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Your website opens the 
door — marketing 
brings people in.
Online presence needs online promotion.

Digital marketing . Email marketing. Social Media
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BE TrustWORTHY
BE ValuABLE
BE VISIBLE
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NEXT STEPS
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• Audit your current website
• Identify 3 quick wins
• Decide: maintain, improve, or rebuild
• Set a realistic budgeT



CASE STUDIES
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SCOOP & SCALES
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SUTTON VILLAGE FLORIST
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JACK RUSSELL DEBT COLLECTION
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Your website is where 
first impressions are 
made, trust is built, 

and sales begin.
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Why Pepperstreet?
Our clients say:
• We listen and take time to understand their business.
• We don’t just design websites; we improve ideas, challenge 

assumptions, and offer “out of the box” suggestions
• We are friendly, knowledgable, and flexible 
• We make the process easy.
• We are reliable, on time, and on budget.
• We explain processes, giving good advice, and being responsive. 

But most importantly, clients feel we genuinely care about 
producing great results.

• We help improved their online brand and credibility leading to 
increased customer interactions.

35



Work With Us
www.pepperstreetwebdesign.co.uk

hello@pepperstreetwebdesign.co.uk

07748 140 697

linkedin.com/in/helenbarclay/

BOOK A FREE 
CONSULTATION 
ONLINE VIA THE 

WEBSITE
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