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/' MORE THAN A
MAKEOVER

HOW TO MAKE YOUR WEBSITE VISIBLE, — —
VALUABLE AND TRUSTED /f
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DOES MY BUSINESS
STILLNEED A
WEBSITE IN 20267
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SOCIAL MEDIA BUILDS AWARENESS.
WEBSITES BUILD BUSINESSES.

Social Media can

* Build Brand

* (Customer Engagement

* Send traffic to your website
 User generated content




SOCIAL MEDIA IS RENTED ATTENTION. ,J

A WEBSITE IS OWNED INFRASTRUCTURE. (

Websites

 Profes IC edibility
Conte tAth rity

 SEO and Al Vis bIty

* Converting Visito
. Complexlnformation

* Ownership
* Analytics
* Long-Term Value
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A REGULARLY UPDATED WEBSITE ATTRACTS
MORE CUSTOMERS, RANKS BETTER ON GOOGLE,
AND PROTECTS YOUR BUSINESS ONLINE.

* First Impressions

 Current Brand

* Builds trust and professionalism
* Search engine visibility

* (Customer engagement

* Faster and more securely




WHEN SHOULD AN
SME CONSIDER
REDEVELOPMENT?



TRIGGER POINTS

 Website is 3—5 years old

* Poor performance

« (Conversion rates are low
 Difficult to update internally

* No longer reflects the business direction
* You've outgrown your platform

A website alone cannot make a business .
successful — it needs active promotion and
marketing to attract visitors and turn them
Into customers.




HOW TO REDEVELOP
YOUR WEBSITE?




START WITH ASSETS &

mmmmmmmm 17 Simple Rule of Thumb
‘ *Ost‘”g Access If it’s critical to your
Backend A :
. business — you should
Emails

own it and have
access to it.

N\




STRATEGY FIRST

Be very clear about what you expect from the website?
What is the goal?

Who is the audience?
If you don’t know who your website is for, it can’t work

effectively.

What action do you want users to take?
If the action isn’t clear, users won’t take it. Your website

should remove friction between interest and action.
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CONTENT e

Messaging clarity

SEO

SEO isn’t just technical—it’s about writing content that answers user queri

Products or services
Make sure your content reflects the business

Real customer pain points .

Answer those questions

Maintenance and Updates
How are you going to keep the site fresh and updated?
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TECHNICAL CONSIDERATIONS
YOU SHOULD CARE ABOUT

 Speed - conversions & SEO

* Security - trust & compliance

* Hosting quality - uptime & reliability
* Accessibility - legal risk & inclusivity
 SEO foundations - discoverability




KEY QUESTIONS
BEFORE STARTING A
WEBSITE PROJECT

* How much help do you need?

e What is included in the cost?

 What will | need to provide?
* How will SEO be handled?
 What support is available after launch?

e Who owns the website?



INCREASE VISIBILITY
WIN CREDIBILITY

DRIVE TRAFFIC
OUTPERFORM COMPETITORS
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OPTIMISING FOR Al
AND SEARGH ENGINE
VISIBILITY

The future of search is Al-driven:

e Structure content clearly
* Answer real user questions
e Use structured data

* Keep content helpful and human

e Ensure fast and accessible performance



UK WEBSITE COMPLIANGE
WHAT YOU NEED TO KNOW
(2026)




COMPLIANGE

Why Website Compliance Matters?

'\

* Protects users and builds trust
/ * Avoids fines, legal disputes & reputation damage

* Legal obligations under UK law




“SECURITY ISN'T A DIRTY WORD
BLACKADDER ... CREVIGE IS A DIRTY
WORD"




SECURITY

What to Consider for Website
Security in a Rebuild

e Platform and Infrastructure
e Access and user permissions
e Updates

* SSL and compliance

* Backups and Recovery

* Monitoring

* People and processes



MAINTENANGE PROTECTS
REVENUE, NOT JUST AESTHETICS.

e Security updates and software changes = Security risks and downtime

e Broken forms = lost leads

* Performance & UX degradation over time = Customers choosing competitors with better UX

e Search engines reward freshness and speed = Reduced Google ranking

///\§\




HOW TO MAINTAIN A
WEBISTE

* Updates

* Content

* SEO improvements
* Analytics review

* Security checks

Small regular spend > big emergency spend



HOW MUCH SHOULD THIS
ALL COST ME?



HOW LONG IS THE PROVERBIAL
PIECE OF STRING?

* Small brochure website — 8 pages £1500
 Complex SME business website - £2500 - £3000

* E-commerce - £3000 - £5000
* Complex functionality booking, payments, membership > £5K

Article online at PepperStreet




HOW A WEBSITE PAYS FOR
ITSELF




* Lead tracking

* Conversion improvements

* Reduced admin time

* Fewer customer support queries
* Better quality enquiries

MAKE IT TANGIBLE &



]

YOUR WEBSITE OPENS TH &
DOOR — MARKETING
BRINGS PEOPLE IN.

eeeeeeeeeeeeee ds online promotion.
DIGITAL MARKETING . EMAIL MARKETING. SOCIAL MEDIA
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BE TRUSTWORTHY
BE VALUABLE
BE VISIBLE




AUDIT YOUR CURRENT WEBSITE

IDENTIFY 3 QUICK WINS

DECIDE: MAINTAIN, IMPROVE, OR REBUILD
SET A REALISTIC BUDGET
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SCOOP & SCALES
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Organic Fruit and Veg Box

Small Box £15, Large Box £25 includes delivery

&'

\.\‘ucl\ybc\\ 4 g Box

Select your box size below

£15.00 - £25.00

Ku Sh't' —

£15.00

Would you like to add eggs to your order?
b egplE20)

1 egpl£4.20)

18 egpl£5.20)

Christmas Cake Kit

Chrickrmas Cake KL wilh Bared£975)

Ohwinkmas Cake KA(£325)

Add to basket

vaging and deliver every

Wednesday afternocon by electric cargo bike with our friends at

o o SCALES elOV.
>COOP = Box contenits for Wednesday 12th November
\‘n(. Slnr'P We source all our produce from Organic North, a fantastic .
s ‘ cooperative based in Manchester that partners with farms =
winee i - ' “ o % across Europe. We abways peioritize British produce never .
[ — we can, and we'll let you know exactly where everything in your . o
e T ’ > \‘ |' box comes from -
neendog e ey 2 S A e y
DT ! 3 o Please note the order deadline is Spm on a Tuesday and you will get 3
. 3 \\ LAY your first delivery the following day (subject to availabitity) :
~ 4 1 " [+ . :
> e 27 AN Below is a map of eur delivery radius fer Fruit and . Fisd Lo
3 ] 3 o ) @ 4 o Cocklail Vine Tomatoes
p— F \ ur/\f e Additional Produce for the Large Boxes and extra of the above

corpbeve A . TR y
: o b e
- - ‘ . Purple KoM Rabi
._._.‘,n\'\rl ’ ol . l o b r . ) o Purple K ’
. o v o . o Pomeg anate
o Leeks

o Aubergiod

& Lok’ Node that ol owr produce Is defivered on @ Wednesday by Orgonic Noeth sometimes
How Gosr 1Y

we need to subititute an item iy the produce k't available or is of fow quality
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UTTON VILLAGE FLORIST
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JACK RUSSELL DEBT COLLECTION

JACK RUSSELL
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Your website is where
first impressions are
made, trust is built,

and sales begin.

=



WHY PEPPERSTREET?

Our clients say:

* We listen and take time to understand their business.

* We don’t just design websites; we improve ideas, challenge
assumptions, and offer “out of the box” suggestions

* We are friendly, knowledgable, and flexible

* We make the process easy.

* We are reliable, on time, and on budget.

* We explain processes, giving good advice, and being responsive.
But most importantly, clients feel we genuinely care about
producing great results.

* We help improved their online brand and credibility leading to
increased customer interactions.




g BOOK A FREE

CONSULTATION

WEBSITE

~

ONLINE VIA THE

J

N

\-j\epperstreet

WORK WITH US

www.pepperstreetwebdesign.co.uk

hello@pepperstreetwebdesign.co.uk

07748 140 697/

e
ﬂ\ \ inkedin.com/in/helenbarclay/
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